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Product
innovation
solutions

Market exploration,
optimize product
development,
sales activation
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Sales
activation
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PACT Suite
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Brand
Engagement
solutions

Brand assessment,
optimize creative
development,
media
effectiveness

Passive
Behavioral
Measurements
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Implicit reaction test (IRT)
Emotional Resonance
(Avaya-A)

Personality type &

values (VIP)
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Holistic
Perspective

- 2HKY Crojofe|

- 22l HRLE|
NI

- 24 0|C|of QAA0IE
- DOT technique

A3 HIZ 22I5tH2

Email: contact-kr@metrixlab.com

www.metrixlab.com
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Advanced
Modeling

- TPM migration analysis
- HZRRIE/DCM

- Shapley value

- OPE olAtE Y Eg|

- Price distance






