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2025 Ramadan &
Eid al-Fitr Insights

KSA



(f RESEARCH OBJECTIVES {0 METHODOLOGY

Online quantitative surveys based on a structured

V To understand the shopping plans, potential questionnaire.

consumption behaviour, and media habits during the

upcoming 2025 Ramadan & Eid al  -Fitr in UAE & KSA.
Fieldwork Dates

To chalk out the impact of Ramadan moving into the

_ _ Benchmark wave: 2024 19t § 24™" January 2024
winter months on consumer consumption &

preferences. Current wave: 2025 24t § 29 January 2025

L=}
e ]
o

§ SAMPLE SIZE

3

TARGET AUDIENCE

E_Jo
=

Males & females
18 to 60 years old 2024 2025
All nationalities

Average monthly household income: 2024 2025 : 518 I T 510 Interviews

mmm AED 21,472 AED 22,314

= SAR 17,963  SAR18,490 518 Interviews 500 Interviews

toluna™ MeTRIXLAB



Flow of the

toluna™ MeTRIXLAB

General behaviour & perception
around Ramadan & Eid

Shopping & activities planning around
2025 Ramadan & HEd

Impact of winter Ramadan on spending
behaviour in 2025

Consumer expectations from Brands &
Banks during 2025 Ramadan & Ed

Expected online vs. offline shopping
behaviour during 2025 Ramadan

Likely gifting behaviour during
2025 Hd Al-Ftr

Expected media behaviour & communication
preferences during 2025 Ramadan

Key Takeaways



‘ GENERAL BEHAVIOUR AND ‘
PERCEPTIONS AROUND
RAMADAN & EID

toluna™ METRIXLAB



In 2025, majority of UAE residents continue to express high

level of excitement about 0 Ra ma deeents across theci t y

and 0 s p e KRamadan editions by Br an.d s 0

Top 2 Box Scores
(Strongly + Somewhat agree )

2024

83%

83%

81%

79%

73%

69%

1
| |
. 80%
I I
I
I I
| 78% |

I I
|
| 76% |
___
I 74% I
-

I I
| 71% |

e

Attitudes towards Ramadan

| like to treat my family and myself with shopping for special gifts during this
period

| am looking forward to special Ramadan events across the city

| am excited about the brandso6é speci al

Shopping is an important part of this season

| postpone some of my purchases for this period to take advantage of special
offers and promotions

I feel Ramadan i s an auspicious month




Similar enthusiasm for Ramadan events and b r a n dpgadnal
Ramadan editions has been exhibited by Saudi residents.
Further, a higher segment Is postponing purchases to
Ramadan period this year to take advantage of the offers!

—i
Top 2 Box Scores

: Strongly + S h
Attitudes towards Ramadan (Strongly + Someuhatagree )
|
| like to treat my family and myself with shopping for special gifts | |
during this period 86% - 81% |
I I
=71
I am looking forward to special Ramadan events across the city 81% : 78% :
I I
| —
I I
| am excited about the brand 80% L T7%
I I
|
I I
Shopping is an important part of this season 80% | T7% |
I I
|
| postpone some of my purchases for this perlpd to take advantagg 74% 76% |
of special offers and promotions | |
===l

I
I feel Ramadan is an auspicic 64% | 59% |

—— — — 1

tOIU na * MeETRIXLAB Q7: To what extent do you agree with the following statements regarding Ramadan & Eid? KSA (2024:518 , 2025:500)



A large majority of UAE & KSA residents plan to buy from
brands that make charitable contributions during Ramadan

~Half of them believe that men take greater responsibilities
of grocery shopping & cooking during Ramadan

2025

Top 2 Box Scores
(Strongly + Somewhat agree )

77% 83% | prefer to eat more home cooked meals in Ramadan than fast food

| am going to shop at brands that will make charitable contributions during

0, 0
Hee ek Ramadan
| feel Ramadan is meant to spend more time at home, than going out to
71% 72% S
casual/ family dining restaurants
5704 54% During Ramadan, the responsibilities of grocery shopping and cooking tend

to shift somewhat to men from women

New statements added in 2025 wave

toluNa™ METRIXLAB 07 Towhatextent do you agree with the following statements regarding Ramadan & Eid? UAE (n=510), KSA (n=500)



~Half of the UAE residents tend to visit a fast-food
restaurant for dinner after Tarawih. Whereas, @oing out
to a casual/ family dining r e s t a usrequally gopular
for Iftar and dinner after Tarawih.

Time preference of visiting/ordering .
f fast -food rest t duri For Iftar Bl il For Suhoor
rom a fast -food restaurant during after Tarawih

Ramadan

Visit a fast -food restaurant 33% 49% 18%
Order delivery from a fast -food restaurant 40% 40% 21%
Go out to a casual/ family dining restaurant 43% 44% 13%

tOIU nq -,|- METR |X|—AB Q36. For each of the following actions, which part of the day do you usually prefer to do them? UAE (n=510)

New question added in 2025 wave

>



On the other hand, 6 vi s i t i n gfforo ra dastrfaoch g
r e st a uis @mastty ddone for dinner after Tarawih in
KSA They prefer to @o to a dining r e st a ueguallyt ©
for Iftar and dinner after Tarawih o similar to UAE

2025

For dinner

after Tarawih Fe ELle;
Visit a fast -food restaurant 27% 52% 21%
Order delivery from a fast -food restaurant 29% 47% 24%
Go out to a casual/ family dining restaurant 39% 42% 19%

.y Q36. For each of the following actions, which part of the day do you usually prefer to do them? KSA (n=500
toluna™ MeTRIXLAB

New question added in 2025 wave



The top three determinants of selecting a shopping destination '
during 2025 Ramadan are 0 o f f&@ronsotions, product prices
and Ramadan specific c o | | e cih bothnUaB& KSA.

2025

O offersand promotions Sl e
O Price of ProdUCtS et e
Ramadan collections e Lol

© Range of products offered 22 2%
Stays open until late (after midnight) 20 20%
ConVenient l0Cation e 2L

O Freedelivery to home 18% 17%
© Recommendations from friends/ffamity 17% 17%
© Range of brands offered 17% 11%
© Has products catering to specific needs  (e.g. dietary, culturaletc) 15% 15%
© Has loyalty program/ tie ups with banks offering discount/ cashbacketc. 14% 14%
O Avility to return products easily 13% 15%
© Ample parking space 13% 10%
ODoesndt get very crowded o 10% 16%
© Helpful staff for assistance 10% 10%
© Muttiple billing counters for quick payments 9% 8%
° Has a range of Saudi made products NA* 7%

*wa s not asked in 2024 wave in UAE.

7 p 4 - Q8: When it comes to shopping in general (apparel, fashion accessories, groceries, etc.), which are the top three
tOIUnq ETRIKLAB factors that play a significant role in determining the shopping destination during Ramadan? UAE (n=510), KSA (n=500)
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‘ SHOPPING & ACTIVITIES
PLANNING AROUND
2025 RAMADAN & EID

toluna™ MeTRIXLAB



In 2025, residents are

planningtodo MOREoO f é

2025

0% Eating healthier options 23% 19%
P

,réé?j Cooking more meals at home 21% 18%
S___F Hosting more Iftar meals at home 18% 12%
. .................................. e ....................................................................................................

rggég\ Hosting more social gatherings at home, apart from Iftar 16% 20%
, B Ordering (home delivery) more from outside 9% 12%
W@? Going outside to eat and socialize more 7% 8%

tolunqﬂ METR'XI—AB Q6A. Which ONE of the following statements best describes your behavior during the upcoming New question added in 2025 wave
Ramadan month & in terms of doing more compared to 2024 Ramadan? UAE (n=510), KSA (n=500)



UAE residents will start looking for deals/offers on automotive and book an international trip
for Eid about 2-3 weeks before Ramadan . And shopping of groceries, household cleaning &
home décor items, and new outfits will begin mostly 4l week before Ra madanod

2025 RAMADAN PLANNING

figures in %

Maximum likelihood of an activity

Buying new home decors for Ramadan / Eid
Bulk buying household cleaning items
Start looking out for deals/offers on automotive
Shopping for new outfits for Iftars/Suhoor/Eid
Bulk buying groceries
Book a trip outside of the country for Eid
Book a Staycation for Eid
Start buying Eid gifts
Buy most of the Eid gifts

Start inviting friends & relatives

tolu nqﬂ METR'XLAB Q6: When are you planning to do the following activities to get prepared for Ramadan / Eid, if you plan to do it at all? UAE (n=5

2-3 Weeks
before
PF—

23

22

B

17

17

15

12

11

10

8

1 Week
before

33

36

19

32

43

14

14

15

14

18

In the
beginning

15

16

16

13

18

11

11

12

14

23

Throughout

9

13

15

15

10

10

14

20

19

27

Last 10

days

11

11

15

22

24

10)

Last 3 During
days Eid
>
3 2
3 1
2 4
6 1
3 2
6 8
10 10
13 3
11 4
5 8
Rest include those

plan to do these activities.



However, KSA residents plan to buy new outfits ~2-3 weeks before Ramadan begins. And
& domestic) will take

buying Eid gifts, reserving staycations and trips for Eid (international

place throughout Ramadan

figures in %

Maximum likelihood of an activity

Buying new home decors for Ramadan / Eid
Bulk buying household cleaning items
Shopping for new outfits for Iftars/Suhoor/Eid
Bulk buying groceries
Start looking out for deals/offers on automotive
Start buying Eid gifts
Book a trip outside of the country for Eid
Book a trip within the country for Eid
Buy most of the Eid gifts
Start inviting friends & relatives

Book a Staycation for Eid

tolu nqﬂ METR'XLAB Q6: When are you planning to do the following activities to get prepared for Ramadan / Eid, if you plan to do it at all? KSA (n=5

2-3 Weeks
before
31
28
26
26
17
13
12
11
11
10
8

1 Week

before
33
41
25
45
14
10
11
10
9
17
14

In_ th_c—: Throughout Last 10 Last 3 Dur.ing
beginning days days Eid
I A D D D
8 7 4 2 2
10 6 5 2 1
13 15 10 4 1
14 8 2 3 0
11 13 6 3 4
13 27 21 10 2
9 13 9 6 8
10 18 12 9 8
11 32 21 10 2
22 27 8 3 5
11 15 12 10 10
Rest include those

00)

plan to do these activities.



UAE residents are planning to go out for family -friendly/fine
dining, barbecue spots and outdoor food markets/pop -ups
over other open -air options 6 mu ano r e @025 vs. 2024.

l 2025

figures in % [ Much more than 2024 Somewhat m ore than 2024 Same as 2024 Somewhat less than 2024 I Much less than 2024 ]

Family -Friendly Dining 15 25 32 15
Fine Dining 12 17 32 22
Barbecue Spots 11 19 32 20
Outdoor Food Markets or Pop -Ups 10 19 35 18
Iftar-Only Restaurants 9 22 31 21
Quick -Service Restaurants (Fast Food) 9 16 30 23
Casual Dining 8 21 34 19
Cafes and Coffee Shops 7 20 34 20

New question added in 2025 wave

tOIU na= METR|XI_AB Q6B. Please indicate your Going Out expectations for the following areas during 2025 Ramadan & Eid compared to 2024. UAE (n=510)



Whereas, KSA residents intend to go out for family -friendly
dining, Iftar-only restaurants , cafes/coffee shops & barbecue

spots 0 mu cnho r eh year vs. last year compared

to other

outdoor options .

Gy 2025

Going out expectations during 2025 Ramadan & Eid

figures in % [ B Much more than 2024 Somewhat m ore than 2024 Same as 2024 Somewhat less than 2024 [l Much less than 2024 ] ‘

Family - Friendly Dining - 25 35 15 16

- 17 35
- 19 34

Iftar-Only Restaurants

N
=
=
(0]

=
©
=

Cafes and Coffee Shops

Outdoor Food Markets or Pop -Ups - 18 35 21

Quick -Service Restaurants (Fast Food) . 14 32 25

Fine Dining 520 33 20
Casual Dining . 15 38 20 “:&

> - . -

New question added in 2025 wave

I'_OIU na #* METR |X|_AB Q6B. Please indicate your Going Out expectations for the following areas during 2025 Ramadan & Eid compared to 2024. KSA (n=500)



Activities |Iikely to

Q Visit relatives & friends

toluna*™ METRIXLAB 030: How likely will you do the following activities during Eid? UAE (2024:518 , 2025:510)

During 2025 Eid, more UAE residents are keen
on visiting shopping malls for entertainment
and participating in cultural activities vs. 2024.

Top 2 Box Scores
(Extremely + Somewhat likely)

2024

84%
81%
76%
71%
64%
65%
63%
57%
48%
47%

2025

85%
78%
74%
2%
65%
62%
59%
52%
46%
43%



Whereas, more KSAresidents are interested in visiting
shopping malls for shopping & theme parks and
participating in cultural activities this year .

Top 2 Box Scores
(Extremely + Somewhat likely)

2024 2025
@ Visit relatives & friends 84% 84%
o\/. ..... S . ..... t ........... S hopp. ..... ng ......... ma| ..... | ..... Sf ..... Or ..... oo Do
@ Go to restaurants/fine dining 75% 73%
o\/. ..... S .t ........... S hopp. ..... ng ......... ma| ...... . S f ..... 0 r ...... o o
° V|5|tthemepark5 .................................................................................................... o o
o Takeastaycatmn.nthesameuty ....................................................... oo o
Py Trave|w|thmthecoumry ................................................................................ a0 oo
o part|c|pate|ncu|tura|act.\/.t.es ................................................................. oo o,
© Visit cinema 52% 49%
© Travel abroad 49% 49%
© Visit concert/live show/events, etc. 43% 43%

tOIU nQ" METR'XLAB Q30: How likely will you do the following activities during Eid? KSA (2024:518 , 2025:500)



~Three-fourths of UAE & KSA residents are
planning to enjoy delicious new cuisines,
pamper themselves and host gatherings this
Ramadan

2025

Top 2 Box Scores
(Extremely + Somewhat likely)

o Savor delicious and new cuisines 78% 79%
e s e | 7s%
T
4 Explorenewrestaurams ................................................................................. e Tos
o CelebratebythebeaCh .................................................................................... e a0,
° BOOkaluxunousstaycatlon ......................................................................... o 1%
" Enjoyamghtofdammg .................................................................................. o <80

toluNna™ METRIXLAB 030 How likely will you do the following activities during Eid? UAE (n=510), KSA (n=500)

New statements added in 2025 wave



More than half of UAE residents are planning to
spend more on shopping and socializing, during
Ramadan & Eid this year vis-a-vis 2024.

Shopping 56% 27% 16% K4

Socializing 51% 29% 17% R4

_ Dining out 44% 27% 28% L%
In 2025, UAE residents e x pe c t

More than 2024
memll Same as 2024
Less than 2024

Entertainment 43% 29% 25% 4%

Staycations 43% 28% 24% 5%

Ordering food 41% 27% 31% %

Travelling abroad 37% 29% KL 1 0%

Frozen Food 36% 31% 30% 4%

SVOD (Netflix, Shahid, etc.) 35% 34% 25% &L

Beauty treatments & salon
visits
Eating fast food 32% 29% 37% P00

34% 31% 29% 5%

[ B More than 2024 Same as 2024 M Less than 2024 Ido n &pend ]

7 l\ 4 ~ Q9: Thinking about your shopping plans during Ramadan & Eid this year, which of the following statement is applicable to you?
tOIUnq ETR IKLAB Q10. Please indicate your spending expectations during 2025 Ramadan & Eid compared to 2024 about the following areas. UAE (n=510)



—_—

2025

In 2025, KSAresidents e x pe c t

ﬁ More than 2024 47%

=  Same as 2024 27%

‘ Less than 2024 26%

t

o

While the top 2 categories to spend more among
KSA residents are also shopping and socializing,
~4 in 10 intend to spend more on entertainment
and staycations this year vs. 2024.

Shopping 566 26% [

Socializing 43% 32% 5%
_ Entertainment 41% 30% 5%
spende
Staycations 39% 31% 7%
Dining out 38% 29% 4%
Ordering food 36% 31% 4%
Eating fast food 35% 27% 4%
Frozen Food 34% 34% 4%
Travelling abroad 33% 24% 15%

Beauty treatments & salon

© 3206 32% 21% KL
VISItS
SVOD (Netflix, Shahid, etc.) 27% 37% 11%

[ B More than 2024 Same as 2024 M Less than 2024 Ido n &pend ]

7 b 4 ~ Q9: Thinking about your shopping plans during Ramadan & Eid this year, which of the following statement is applicable to you?
tOIUnq ET RIKLAB Q10. Please indicate your spending expectations during 2025 Ramadan & Eid compared to 2024 about the following areas. KSA (n=500)



In UAE, leading shopping categories to witness greater
spending Iin 2025 vs. 2024 include groceries ; chocolate,
dates & sweets; fashion clothing & fragrances

Spending expectation duri

figures in % [ Il More than 2024 Same as 2024 [l Less than 2024 I do n &pend ]

Groceries 23 14

Chocolate, Dates, Sweets

Fashion Clothing

Fragrances

Household cleaning items
Technology, electronics, gadgets
Skin Care products

Cosmetics & Beauty products
Designer accessories
Deodorants

Gold & Diamond jewellery

Home goods and furniture

Major electronic devices

Small home appliances

Toys & games

l'_OIU na #* MET R |X|_AB Q11. Talking specifically about the following categories, please indicate your spending expectations during 2025 Ramadan & Eid com par ed to 2024? UAE (n=510)



In KSA, the primary growth categories for shopping include
groceries, chocolates/dates/sweets, fashion  clothing,
fragrances, skin care products & home goods/furniture

2025

Shopping categories JEY
figures in % [ Il More than 2024 Same as 2024 [l Less than 2024 Ido n 8pend ]

Groceries 28 12|

Chocolate, Dates, Sweets 35 15 |
Fashion Clothing

Fragrances

Skin Care products

Home goods and furniture
Household cleaning items
Cosmetics & Beauty products
Designer accessories

Small home appliances

Gold & Diamond jewellery
Technology, electronics, gadgets
Deodorants

Major electronic devices

14

Toys & games

tOIU na# MET R|XI_AB Q11. Talking specifically about the following categories, please indicate your spending expectations during 2025 Ramadan & Eid com par ed to 2024? KSA (n=500)



When it comes to Saudi-made products, food &
beverages and fashion & lifestyle emerged as the
top 2 categories that KSAresidents would

0 b umore in Ramadan than rest of the year

Food and beverages

0 0 0
(fresh food, soft drinks, frozen meat) 43% 50% 8%

Fashion and lifestyle

(apparel/ footwear/ fashion jewelry etc.)

38% 52% 9% 5098

Personal care products )
(bodywash, shampoo, face cream, face tissues etc.) 33% 57% 1 1% =
Furniture and furnishings

(beds, tables, cabinets, curtains, sofas, home décor etc.) 26% 54% 20%

Consumer goods 2504, 5504 20%

(Air conditioner, TV, headphones, Bluetooth speaker etc.)

New question added in 2025 wave only for KSA
toluna™ METRIXLAB 037 Towhat extent are you likely to buy Saudi  -made products from the below categories during Ramadan? KSA (n=500)



WILL CONSIDER
BUYE@ BUYI NGe

o 23% | 38%

205 D20 34 %

eéa br aewktar
during upcoming
Ramadan in UAE

Price Discounts (% off)

0% finance charges on car loan
Extended warranty

Low interest rates on car loans
Extended service

0% Downpayment

Extended Insurance

Q13. Which ONE of the following statements is applicable to you, when thinking about purchasing a car during the

tOIU na# METRlXL/\B upcoming Ramadan month? ~ / Q14. Please specify which ONE of the below Ramadan promotions you will be most

interested in from the brand  -new car dealers? UAE (2024:316/518 , 2025:289/510)

2024

26%

17%

16%

13%

9%

10%

9%

2025

23%

22%

13%

12%

12%

10%

7%



CONSIDER
> CB Uyl I\Qé
2024 22% 43%
2025 20% 36% Price Discounts (% off)

é a b I dl Mar 0% finance charges on car loan
d u rl N g u pCO m | N g Low interest rates on car loans
R am ad an | N KSA Extended Insurance

Extended service

Extended warranty

0% downpayment

Q13. Which ONE of the following statements is applicable to you, when thinking about purchasing a car during the

tOIU na# METR|XL/\B upcoming Ramadan month?  / Q14. Please specify which ONE of the below Ramadan promotions you will be most
interested in from the brand  -new car dealers? KSA (2024:338/518 , 2025:279/500)

2024

28%

16%

16%

11%

11%

7%

10%

2025

27%

19%

14%

11%

10%

9%

9%



® |MPACT OF WINTER RAMADAN .
ON SPENDING BEHAVIOURN 2025

toluna™ METRIXLAB




2024 ‘ 2025 2024 2025

52% 50 % 53% 56 %

| .
é expressed high level of e xcitement due to multiple
outdoor options available in winter during Ramadan.

toluna™ METRIXLAE Q25. Now, thinking about Ramadan shifting to winter months, which of the below statements do you relate the most to? UAE ( 2024:518 , 2025:510), KSA (2024:518 , 2025:500)



Owing to winter Ramadan, the consumption of dates,
traditional Ramadan sweets & beverages, dairy products,
condiments are showing an upward trend in UAE

Categories planned to purchase due to winter Ramadan

Dates 51 52

Chocmatesandsweets .......................................................................................................................................... 4646 .............
Tracitionsl Ramadian sweets (Katayef, Lugaimat, Basboosa,ete) | ][4
Dalrypmducts ............................................................................................................................................................... 4244 .............
Speciel Ramadan beverages (Vinlo, Sobie, Qamarel  Dinjetcy [ a] (e
HOtbeverages(Coﬁeeteaetc) .................................................................................................................... 4739 .............
Fragrances ....................................................................................................................................................................... 3735 .............
Condiments (Hot sauce, Ketchup, yellow mustard, et and spices. [ 2 s
COIdpaCkEdbeverages(soﬁdrmkschesEtc) .............................................................................. 3229 .............
Cosmetlcs&BeauwprOducts .......................................................................................................................... 3127 .............
Babycarepmducts(dlapersmmstunzersetc) ................................................................................ 2324 .............

Q26. According to you, how this shift of Ramadan to winter months would impact your purchase of

tOIU nQ*- METR'XI—AB each of the below categories, compared to previous Ramadans in summer? UAE (2024:518 , 2025:510)



KSA residents are expecting greater consumption of
dates, dairy products, special Ramadan & cold
packed beverages and more usage of fragrances,
baby care, cosmetics & beauty products this Ramadan

MORE

figures in % 2024 2025

—_—h

=t P 1 - Q26. According to you, how this shift of Ramadan to winter months would impact your purchase of ﬁ Indicates significantly higher vs. 2024 at 95% Cl
tOIUnq ETRIKI—AB each of the below categories, compared to previous Ramadans in summer? KSA (2024:518 , 2025:500)



~One -third UAE & KSA residents expect to consume
0 mo rokfizen food this Ramadan

Categories planned to purchase due to winter Ramadan

figures in % ' S

Frozen food _ | . )
(e.g. meat, chicken, frozen veggies, sambousek / rolls etc.)

Travel — _
— T 2929 .................
e 2522 .................
W= 2421 .................

New statements added in 2025 wave

tOIU na * METR |XI_AB Q26. According to you, how this shift of Ramadan to winter months would impact your purchase of each of the

below categories, compared to previous Ramadans in summer? UAE (n=510) KSA (n=500)



When it comes to beauty & personal care products, a
higher segment of UAE residents envisage using more
moisturizers, oral care & hair care products this Ramadan .

products planned to use due to winter Ramadan

figuresino | 2024 2025
Moisturizers 35 39
Rl producs st =
zr?aill;ngoa(;r,ecoaz(i)tgl;gﬁsetc.) 29 31
Cleansers 30 30
Sunscreen 25 28
Make -up/cosmetics 25 26
Nail Care products 22 23

Q27. Thinking about various Beauty and Personal care products, how do you think your usage of each of the
toluna* MeTRIXLAB ’ ) ; L o e

below items would differ compared to previous Ramadans in summer? UAE (2024:518 , 2025:510)



Whereas, a notable increase is expected in the usage of
oral care products and sunscreen in Saudi during 2025
Ramadan .

products planned to use due to winter Ramadan

figuresin% 2024 2025
Oral Care products 26 35 4
(toothpaste, mouthwash, etc.)
Moisturizers 29 33
Hair Care pr_oducts 29 30
R (shampoo, conditioner, masks, etc.)

= Cleansers 26 28
Sunscreen 19 24 A
Nail Care products 22 23
Make -up/cosmetics 24 22

tOIU nq + MET R |X|—AB Q27. Thinking about various Beauty and Personal care products, how do you think your usage of each ﬁ Indicates significantly higher vs. 2024 at 95% CI

of the below items would differ compared to previous Ramadans in summer? KSA (2024:518 , 2025:500)



. .

‘ CONSUMER EXPECTATIONS
FROM BRANDS & BANKS
DURING 2025 RAMADAN & EID

toluna™ MeTRIXLAB




Preferred types of deals/promotions in 2025 S =

e, ] Price

_More ==
quantity for | 38 |

—_——e—

same price
_ :__35_-: Bundle
UAE residentscanbe '\ = === Offers P
tempted by brands  to jlee oty 32
shop more during this ————

price discounts, more
guantity @same price and F—=—1
bundle offers.

/delivery | 28 1

—_—— ]

discounts

Loyalty [ _23_ 1

Charitable Points ————_a

M contributions on
I 24 | my behalf based

— e —— ]

on my spend

—@
—&
Ramadan by offering | 29 | Cashback ——@
@
—@

3rd Party F= 71
Benefits L _14_ 1

¢
®
P —
¢
¢

I'_olu nq 7"‘ METR |XI—AB Q12: Which of the below types of deals/discounts/promotions are you looking forward to during

Ramadan & Eid? Please select the top 3 that attract you the most. UAE (n=510)



figures in % 2025 ?@”ﬁ”ﬁﬁm
—_—

F e Price
!__4_9__! DiSCOUﬂtSA‘
Bundle I 5
‘7 Offers !-—4—0—-!
o= More
| 38 | quantity for ‘
While the top three —  \ "7 SIS PIIES I
preferred type of deals in o @ Cashback | 38 | 4
KSA are same as UAE, a ~—==7 shipping
N | 30 1 /delivery 4‘
signiticantly nignher discounts i ===
i nclination for 6cashbacké @ — [[°eCM | 5 |
_ C ..~ 1 Loyalty
has been expressed | 25 | e ‘
o
Charitable FCOUPO” | 21 |
™~ -~ 1 contributions on
!__1_7__! my behalf based 4‘
onmyspend & iroy [

Q12: Which of the below types of deals/discounts/promotions are you looking forward to during ﬁ Indicates significantly higher vs. 2024 at 95% Cl

k.| ~N
tOIU nq METRI/{I—AB Ramadan & Eid? Please select the top 3 that attract you the most. KSA (n=500)



The primary expectations that UAE residents have from banks for upcoming Ramadan
are offers pertaining to cashback, online & offline shopping , signing up for new credit
cards, dining & Eid staycations .

4000000

figures in % :
Home loan Entertainment
2025 venues

: 17 26 27 27 30 %
D--€

Hotels Car Loan Flights

Food
Delivery

1S

@ 5

Lucky draw to win

®

i
O O

<=7

Cashback Online In-store Credit Cards Dining Eid staycation _
. : (while signing up) loyalty points/
Shopping shopping miles
46 41 37 34 33 33 32

toluna™ MeTRIXLAB Q15: Now please look at the below list and tell us what do you expect from a bank during Ramadan? UAE (n=510)



KSA residents also expect deals on flights from banks, in addition to offers relating to
cashback, online & offline shopping , signing up for new credit cards and dining .

Bank offers expected
Il n Ramadan o

TEUTES T s Lucky draw to win
- Home loan em?g?\'gge”t Hotels Eid staycation loyalty points/
miles
18 20 23 25 25

[11]

—_—

Car Loan

26

Cashback Online In-store Dining Credit Cards Flights Food Delivery
Shopping shopping (while signing up)
44 44 39 33 28 28 27

toluna * METRIXLAB Q15: Now please look at the below list and tell us what do you expect from a bank during Ramadan? KSA (n=500)



Trial of new products can be boosted Iin UAE by providing 60 bun @ lf ¢ ewhdedKSA
residents feel encouraged the most by 0 r e d utnaémr 1 foetding new products .

i3 Ramadan é

Bundle offer Reduced trial price
Ramadan specific flavo me
Reduced trial price

Availability of a small trial pack

Free tasting/samples Free tasting/samples

New question added in 2025 wave

*— .y Q8C. Which ONE of the below types of deals/promotions would encourage you the
toluna™ MeTRIXLLAB UAE (na510), KSA (nes00)

most to try a new product during Ramadan?



‘ EXPECTED-QNICHNE=S S OFFLIN%
SHOPPING BEHAVIOUR
DURING 2025 RAMADAN

toluna™ METRIXLAB



Online shopping frequency

In terms of general
shopping habits,

the size of heavy online
shoppers has gone up
In UAE vs. a year ago.

tOIU nQ* METR'XI—AB Q16: How often do you shop online? UAE ( 2024:518 , 2025:510)

Online Spenders

2024

Heavy

(Everyday + Multiple
times a week)

37%

41%

Medium

(Once a week + Once
in 2 weeks)

40%

40%

Light

(Once a month or

less)

23%

19%




Online shopping frequency

In KSA, there seems to
be a shift taking place
from light/medium
Intensity online
shoppers towards heavy
online shoppers.

tOIU nG* METR'XI—AB Q16: How often do you shop online? KSA ( 2024:518 , 2025:500)

Online Spenders 2024 2025
Heavy
(Everyday + Multiple 28% 31%
times a week)
Medium
(Once a week + Once 42% 40%
in 2 weeks)
Light
(Once a month or 30% 29%

less)




Shopping frequency by category during Ramadan (vs.

figures in % 2024 - 2024 -

W | . H
= ] Online [«~]] Offline
(more + somewhat more) (more + somewhat more)

Fast food | NA* | | 34 | [NA*] [ 28]
Household cleaning items [31] [32] [34] [31]
Groceries [31] [ 29] [36] | 39] During 2025 Ramadan
Chocolate, Dates, Sweets [31] (28] [38] [39]
Fashion Clothing 132] (27 [31] [35] VS. reSt_ of the year ,
TovE @ GETIEE (28] [27 ] (23] [23) UAE residents plan to
Cosmetics & Beauty products [ 32] (27| [26] | 28 | ShOp fast food and
Deodorants [NA<] [ 26 | (NA*| [ 31 | household cleaning
Technology, electronics, gadgets [ 28 ] [ 26 ] [ 29 ] [ 27 | | t ems 6 mor e oln |
Skin Care products |NA*| | 25 | [(NA*]  [30]
Designer accessories [31] [24] [27] [30]
Small home appliances [ 31 ] [ 24 ] [ 26 ] [ 30 ]
Major electronic devices [26] |24] (28] [28]
Fragrances [ 28] [ 23] [33]
Frozen food [NA*] | 23 ] [NA<] [ 37 ]
Home goods and furniture [24] |22 | (32 ] [32]
Gold & Diamond  jewellery [19] [18 ] [43] [ 41|
Q17: How will you shop/purchase the following categories during Eid & Ramadan *wa s not asked in 2024 wave.

tOIU na * METR |XI—AB compared to other times of the year? UAE (2024:508 , 2025: 507)



Shopping frequency by category during Ramadan (vs.

Online 0 Offline

Ay (more + somewhat more) (more + somewhat more)

figures in % 2024 - 2024 -
Fashion Clothing 30 |35 [30] [25]
Skin Care products IV [NA*]  [24] Whereas KSA residents are
Designer accessories [ 28] | 31] [25] |22 ] e sl t
Cosmetics & Beauty products [ 27] [30] [26] |26 ] ISplaying g_rea er
Small home appliances [25] |29 ] [24] [23] propensity t o S
Fast food NA* | [ 29 ] [NA*]  [22]) across multiple
Technology, electronics, gadgets [ 27 ] | 29 | [27] |21 ] categories, especially
Fragrances L2s] [28] [31] [s31] fashion C|Othiﬂg, small
Groceries [24] [27] [437] : 37 { home appliances,
Major electronic devices [ 23] [ 26 ] [25] 20
Household cleaning items [ 22] | 26 ] chocolate, dates, sweets.
Deodorants | NA*| | 25 |
Chocolate, Dates, Sweets [ 22] |25 ]
Toys & games [24] [25] [22] [21]
Home goods and furniture [20] | 23] [32] [ 26]
Frozen food [NAx]  [227] I NA*| | 36 |
Gold & Diamond  jewellery [18] [19) 30 ] [32]

*wa s not asked in 2024 wave.

7|- h 4 ~ Q17: How will you shop/purchase the following categories during Eid & Ramadan
tOIUnq ETR I,(LAB compared to other times of the year? KSA (2024:516 , 2025: 498)

h o



‘ LIKELY GIFTING BEHAVIOUR ‘
DURING 2025 EID AEFITR

toluna™ METRIXLAB



expected

2024 2025 _

My Children

92% 90% [ 22 oo
are planning to 2025 | | 66%

give gifts for Eid

x .y Q18: Are you planning to give gifts for Eid this year? UAE (
tOIUnq METRIKI—AB Q19: Who are you planning to give gifts for Eid this year?

Domestic Workers

to increase the most.

Spouse

64%

64%

13%

15%

2024:518 , 2025: 510)
UAE (2024:478 , 2025: 457)

19%

19%

| am planning to givVv

v 0——0——0——0—

Parents Friends
50% 46%
50% 47%

23%

24%

Ei d

Myself
39%

42%

—C——C————C

Colleagues Adults Relatives

Other children

35%

37%

In 2025, UAE residents plan to buy Eid gifts primarily for

their children, spouse & parents. Moreover, self gifting is

ft



KSA residents are also planning to buy Eid gifts mainly
for their children, spouse & parents . Howe ver, self gifting
IS likely to decline noticeably vs. 2024.

am planning to I ve EI gi ft:
My Children Spouse Parents Myself Other children
2024 2023 2024 74% 67% 52% 55% 41%
9 2 ) 8 9 00 2025 | 74% 63% 48% 44% 39%
are planning to q\- q\- *—*
give gifts for Eid Domestic Workers Colleagues Adults Relatives Friends
N ~ 1204 12% 29% 36%
10% 12% 28% 35%

x r 1 .y Q18: Are you planning to give gifts for Eid this year? KSA ( 2024:518 , 2025: 500)
tOIUnq ETRIKI—AB Q19: Who are you planning to give gifts for Eid this year? KSA (2024:478 , 2025: 446)



A higher segment of UAE residents plan to
give  chocolate /dates/ sweets; gold &
diamond jewellery ; and major electronic
devices as Eid gifts in 2025 vis-a-vis 2024.

2024 2025

_Chocolate, Dates, Sweets >3% Sl
Fragrances >3% —
Money 44% 46%
Fashion Clothing a1% —
Toys & games 37% 39%
Gift cards 36% 34%
_Gold & Diamond jewellery o 27% —
_Technology, electronics, gadgets _ (mobile phone, laptop) 27 21%
_Cosmetics & Beauty products 24% —
_Skin Care products A 24%
Designer accessories _ (bagsishoeswatches, etc) . 20% 23%
_Small home appliances % 20%
_Home goods and furniture L8% 15%
B A —
_Major electronic devices _ hitegoods) ... L% 15%
(Experiences L2% 13%
BrandNewCar % 10%
8% 7%

Pre-owned car

*wa s not asked in 2024 wave.

tOIU na# METR|XL/\B Q20: Which of the following types of gifts are you planning to give for Eid? UAE ( 2024:478 , 2025: 457)



